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ruary 23, 2015 through April 30, 2015

Qualifying Life Event. “Informed of Tax Penalty Risk*

QLE, “Informed of Tax Penalty Risk", has been added to
the application QLE drop-down menu

Consumers attest that they became aware of the tax
penalty after the 2015 Open Enroliment Period closed.

http://www.coveredca.com/individuals-and-families/getting-covered/special-enrollment/
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TAX EXPERTS TEAM UP WITH COVERED CALIFORNIA
TO URGE THE UNINSURED TO GET HEALTH CARE COVERAGE

More Than 18,000 Californians Have Taken Advantage
of Limited Special-Enroliment Opportunity;
Consumers Are Encouraged to Sign Up by April 30

L J @
SACRAMENTO, Calif. — Covered California, state revenue agencies and tax preparers I n I u l I
reminded uninsured consumers Tuesday that they still have time to sign up for health N

coverage to minimize tax penalties for tax year 2015.

H&R
BLOCK

The advice came as Californians continue to file their 2014 taxes in advance of the
April 15 filing deadline, with some tax filers learning they are paying a penalty because
they lacked health insurance in 2014.

Covered California has responded by creating a special-enroliment opportunity for
consumers who were unaware of the tax penalty. The opportunity allows them to enroll
in health coverage through April 30 and thereby minimize even steeper tax penalties
taking effect for 2015.

Ordinarily, only consumers who experienced life events such as divorce, a new child or
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Annual Income
40,000

2014 Tax Year l:enalty
5299

2015 Tax Year Penalty
%497

KABC7-TV Los Angeles, “Enrollment Deadline Nearing for KABC7-TV San Francisco,”7 on Your Side: Tax Penalties Coming

Covered California,” http://abc7.com/health/enrollment- For Those With No Health Insurance,”

deadline-nearing-for-coveredcalifornia/673508/ http://abc7news.com/health/tax-penalties-coming-forthose-
with-no-health-insurance/673461/



http://abc7.com/health/enrollment-deadline-nearing-for-coveredcalifornia/673508/
http://abc7news.com/health/tax-penalties-coming-forthose-with-no-health-insurance/673461/
http://abc7news.com/health/tax-penalties-coming-for-those-with-no-health-insurance/673461/
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http://abc7.com/health/enrollment-deadline-nearing-for-covered-california/673508/
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Special Enrollment
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Viove to California
or to another area
in California

\—- Income change:

Newly eligible or
ineligible for premium
assistance

"— Misinformation,

Misrepresentation,
or Inaction

i

=§|

Loss of health
coverage

\_—oNew Citizen or Newly
Lawfully Present

“"—— American Indian or

Alaskan Native may
enroll or change
once a month

or more information
on special enrollment
and the full list of
qgualifying life events,
please visit the
Covered California
website at:
http://www.coveredca.c
om/individuals-
andfamilies/getting-
covered/special-
enrollment/
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Total number of

i e special enrollments

from February 23 through
April 12, 2015
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m 2015 Open Enrollment
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Covered California
(through 2/22/2015)

)
+ 7 7 9 O O O New enrollments in Medi-Call
7 BRSNS o Sorvices €D Medts-Cal (through 1/31/2015)
1 2 7 4 O 7 3 Individuals with new
g y coverage for 2015.
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m 2015 Open Enrollment
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ments in a

it A m Plan
Renewed in a
+ 944,000 mﬁﬁ‘.ﬁzﬁ,ﬂ Plan for 2015

Total Individuals with
1 ; 43 9 ; O 7 3 mﬁﬁ‘.ﬁzﬁ.‘: coverage for 2015
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™ 2015 Open Enrollment
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Service Channel

2014 Open Enrollment 2015 New
(Plan selections 10/1/13 — 3/31/14) (Plan selections through 2/22/2015)
Count Column % Count Column %
....... Certified Insurance Agent | 548847 | ~ 39% | 214517 |  43%
Certlfled. Enrollment Counselors 123.270
....... and Navigators T
....... County Eligibility Worker | 8834
....... Consumer | 577376
Certified Plan-based Enroller 13,588

Covered California Service
Center Representative

124,014

Total 1,395,929 100% 495,073 100%
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Greater Bay Area

Quick Facts
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m Greater Bay Area
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San Francisco lg

- Mt‘

of new enrollment statewide
or 93,592 consumers select
an insurance plan

Nov. 15, 2014, to Feb. 22, 2015

http://news.coveredca.com/2015/04/covered-california-releases-enrollment.html
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m Greater Bay Area
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Second Open

Pricing Region First Open Enrollment

Enroliment
2 North Bay counties 52,081 3.7% 17,215 3.5%
4 San Francisco County 40,825 2.9% 11,393 2.3%
5 Contra Costa County 39,349 2.8% 12,964 2.6%
6 Alameda County 65,171 4.7% 21,778 4.4%
7 Santa Clara County 64,924 4.7% 21,856 4.4%
8 San Mateo County 26,671 1.9% 8,386 1.7%

http://news.coveredca.com/2015/04/covered-california-releases-enrollment.html
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First Open Second Open
Enrollment Enrollment
Minimum Coverage 914 2.2% 298 1.2%
Bronze 13,288 | 32.5% 9,416| 37.0%
Silver 22,363 | 54.8% 13,860 54.4%
Gold 2,079 5.1% 1,026 4.0%
Platinum 2,181 5.3% 856 3.4%
Total 40,825 100.0% 25,456 100.0%

http://news.coveredca.com/2015/04/covered-california-releases-enrollment.html
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First Open Second Open

Carrier
Enrollment Enrollment

Anthem Blue Cross of 7212 17.7% 1489| 13.1%

California

Blue Shield of California 9,085 22.3% 2,535 22.3%

Chinese Community 11,550 28.3% 2063| 18.1%

Health Plan

Health Net 2354 5.8% 227 2.0%

Kaiser Permanente 10,613 26.0% 5,079 44.6%
Total 40814 100.0% 11,393 100.0%

http://news.coveredca.com/2015/04/covered-california-releases-enrollment.html
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1095-A Update

Affordable Care Act & Taxes
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m 1095-A Update
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ded return.

— Applies to tax filers who enrolled through Covered
California and later learned their 1095-A Form was
Incorrect

— Consumers may choose to file an amended return

— Not required to file an amended return even if additional
taxes would have been owed

18



m 1095-A Update
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axes

— Will soon have guidance from the Treasury and the IRS
on the implementation of penalty relief for individuals in
this situation as long as they file a return by Oct. 15.

— http://www.irs.qov/Affordable-Care-Act/Individuals-and-
Families/Questions-and-Answers-lncorrect-Forms-
1095A-and-the-Premium-Tax-Credit

19


http://www.irs.gov/Affordable-Care-Act/Individuals-and-Families/Questions-and-Answers-Incorrect-Forms-1095A-and-the-Premium-Tax-Credit

m 1095-A Update
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having received a 1095-A form, Covered
California is working to resolve disputes as
qguickly as possible.

1095-A Dispute form: http://www.coveredca.com/PDFs/1095-A-Dispute-Form.pdf

20


http://www.coveredca.com/PDFs/1095-A-Dispute-Form.pdf

Covered California

for Small Business
New Name for SHOP
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m Small Business Marketing and Sales
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0 week period in the Los Angeles,
Orange County, San Diego, San Francisco, and
Sacramento
« Naming convention change from “Smali
Business Health Options Program (SHOP)” to
“Covered California for Small Business”

 New name is intended to promote public awareness of
our family of products and to better tie the identity of the
small business program to the Covered California brand.

22




Small Business Marketing and Sales
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Your employees take control

of their own health plan options. |
You take control of
your health care budget.

Feels good when

-Business Publications

everyone’s in control.

« ?l-nr ' s ' ™ ) : | New Name

Threugh Covered Califernia for Small Business, you could be eligible for a tax credit. You set the budget

you can afford, your employees choose from a variety of health plans to find the one that's right for them,
What a healthy approach to business. Contact Covered Californla or a certified agent today. n
LH

FORSMALL
BUSINESS

COVERED

CHLIFORMNIA

FOR SMALL
BUSINESS

(844) 332-8384 ‘ CoveredCA.com/small-business coverep

FORNIA

23



m Small Business Marketing and Sales
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- e Y
m FOR SMALL sl AP

VU@ | Business EMPLOYEES SMALL

oy HAVING BUSINESS.

HEALTH PLAN

You set the health care budget. OPTIONS.

Employees choose their plan.

-Web Ads

24



Find Local Help

In-Person Assistance Programs
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Find Local Help
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. Scope of Services
Compensation

Program Program Term in 2015/16

Navigator Grant Program On-going Grants /
In-Person Assistance (IPA) Ends June 30, 2015. N/A /
Program Transition to CAC Program.

Certified Application Counselor .

(CAC) Program Begins July 1, 2015 None ‘/
Plan Based Enroller (PBE) il None

Program v
Medi-Cal Managed Care Plan On-goin None

(MMCP) Program going L
Outreach and Education Grant Ended February 2015 N/A /
Program

Community Outreach Network On-going None /
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Navigator Grants 2015-2016

Request For Application (RFA)

COVERED
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m Navigator Grants 2015-2016
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C new Request for
Application (RFA) for the Navigator Grant
Program Fiscal Year 2015/16.

* Interested organizations are encouraged to
carefully consider the information contained in

the RFA located at
http://hbex.coveredca.com/navigator-program/

28


http://email.ccgrantsandassisters.org/wf/click?upn=ZekTyQwM-2FUwIowVGC4x63RQ0ZeW6FahjCTjZkHsiuqka11F65zkvvcqkVZFE1asthxVolrMaiI2GztpprWkxZZJZVsBWeFBXBVVCShKiV-2FxS0nub-2B3FmIgfY7IoK3K2I8a7MVg2v9F8kNGQfvFBqweBMO3QJYgJeDaRr3jeqvAUzgqDhJPj-2FmrP8qL1WPXBPJbXyGmfL1vwOSb4SM4p5S99OZKuT-2FANPsVJu94muTYT-2Fner3HULVKfTDvRLUzjGsYGgqhFTMlrAyMLZxURNpODgr8QTOS9qoSU3-2B6KL3ZhpTWz2Ntyqsb39tp7mi0j8-2Ff5nQH54MO89fM2PR0IXIQoUTQDtdch0SxLNtxl-2BBLiPgqxoEpEE0Cg1iKisO46ZedPOa-2BQidqSjqJCiBJryUz60-2FyybGuwWrOheTHIOuRHkV-2FJV0vbQgzGvBADuseVmZXBOWrfR-2BJEWF8Pa1IMv2PMxCKjwlHlgjROb9REZOcjMErgDkKqndbA1-2FHBg3H0S7y-2FQfhnJqoYhZh0t7W-2BBnoQYt-2FPeuysxHkXlhgOqXfe6ilSxUiqjTQlvpwxIZTlDE7cF7ghzBxY94RSPKPGXF1KryG5CYcYNaMmW1kbLFgHvIBMTtRXofk-2BwtBYviSDX4ux3OMeYqPUqF-2Bo2-2BCnnegGzYPOr0U0TjicrCg2CXCeiMHgXuKh34sxuhAp31DuNlXG-2Bka4Qz4NwpZx53vRb2M3hWqX1ivZoY8ARS1u2-2B8cRCEeAsKKIGN2gm2dclTFmr7FzYC3YROQmaAsFeodNWJpfSit145i9BGGLRYaetlhPaumgXLLOr3O9MaBaDzbUE_-2BPe06-2FbvfIwPZYvDYsJeB5uaHSisgBB2efXnNkDSA3ajdTOR3EENQXSFneJrNMXDBTh-2B-2BGoqc8v1xrI2PSGsDP0rwmJN8ki0Gs5Vevh5GbkjgnL-2FZgngr5-2B-2BbWtlApKT3STiHwuvemwHtOE4GBaRP7PTMArLRofy8jDoJtDhUQfGQ5CeuzDWGIRmKD6ImoQ0Uyy-2FkMRpViG7FyXRcDMs5EpPWKi69OBTQMJwZdOwsv5X3tO0meKFjf9n0RpXhntLLM9EkVxMyMCChFSzCpcj13nFwp02K6OkuutDH9lxUgVIWWGks2Xv-2F2rh-2FDPtNTBT4telcIq-2F4v9Pnf-2BtdANqbkqrWtd4YSQajnQw7mi2R9qqqrLQStj379PMOW6rwR8VRB39X8SCKtMg-2BUbysEXneZhzkknsgmJg2bTfa-2FzXNSjAJ3u2aoH7VVlXC38q-2BGEH

m Navigator Grant Program Timeline

COVERED

CALIFORNIA

Release Navigator Request for April 20, 2015
Application (RFA)

Applications Due June 1, 2015
Evaluation and Selection Process June 2, 2015 — June 30, 2015
Board Authorizes 2015-16 Navigator ~ June 18, 2015

Funding
Grant Award Period August 1, 2015 — June 30, 2018
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(i) When Can Consumers Enroll?
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o unaware of the tax

 Medi-Cal: enrollment continues throughout the year.

 Covered California for Small Business: Applications
accepted year-round

 Next Open Enrollment Period for Individual Family
Plans: Fall 2015



Tell a Friend

Social Media Toolkit
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(i) Partner Social Media Toolkit
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Avoid paying a BIGGER TAX PENALTY next year.
»ﬂ:N;:.

|/ Thursday ™ penalty for remaining uninsured?
(30 #GetCoveredCA by 4/30 &

minimize your 2015 penalty.
ENROLL BY APRIL 30. http://bit.ly/AWAE1FS

, @YourTwitterAccount

Just made aware of the tax

——



http://bit.ly/1w4E1FS

(i) Partner Social Media Toolkit
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EvitaunaMULTADEIMPUEST:;fMAYORparaeI proximo afio. (,Te enteraste de |a mU|ta de
¥ / jueves N\ impuestos por falta de seguro?
’ﬁ 30 #GetCoveredCA antes de 4/30,
reduce la multa para 2015.
INSCRIBETE ANTES DEL 30 DE ABRIL, S2VEfE http://bit.ly/1zF62Fr

[~

, @YourTwitterAccount


http://bit.ly/1zF62Fr

(i) Partner Social Media Toolkit
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Avoid paying a BIGGER TAX PENALTY next year.

P, SO
P

| y::-"”fl;hursda;/“"*
Post on your

(30
Organization’s

Facebook ENROLL BY APRIL 30.
Account

You don’t have to pay more tax penalties for
2015. #GetCoveredCA before 4/30 and
minimize your tax penalty. For more info:
http://bit.ly/IW4E1FS



http://bit.ly/1w4E1FS

(i) Partner Social Media Toolkit
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Post on your
Organization’s
Facebook
Account

Evita una MULTA DE IMPUESTOS MAYOR para el proximo afio.

S
P e

/ jueves ™\

INSCRIBETE ANTES DEL 30 DE ABRIL.

TU no tienes que pagar multas de impuestos
mayores para el 2015. #GetCoveredCA antes
del 30 de abril y reduce la multa. Para mas
informacion: http://bit.ly/1zF62Fr



http://bit.ly/1zF62Fr

™ Get Updates
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G'i% The Community Partners Weekly

COVERED . P P e T e 4 8 e e e e i e
CALIFORMIA lhe latest in Enrollment Assistance news and information

IMPORTANT

Community Partner Weekly Moving to a Bi-Weekly Schedule

The Community Partner Weekly, your source for the latest in Covered California news and
information, will be moving to a bi-weekly (twice monthly) schedule. This will be the final
issue of the Community Partner Weekly you will receive until the new newsletter is released
on Monday, May 4, 2015.

Even though we are moving to a new schedule to mark the end Open Enroliment, we will
continue to provide you with valuable news and updates every two weeks.

Covered California Introduces New Brand for SHOP
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! Business Development, Bay Area Regional Coordinator
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7677 Oakport Street, Suite 800, Oakland, CA 94621

CoveredCA.com | (800)300-1506
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