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San Francisco Health Plan’s Innovative Diabetes Text Messaging
Program Expanded to Include Members Affected with Asthma

A pilot program aimed at members with diabetes and recognized as an “Innovation of the Month,” is now
expanding to improve the quality of life of members with asthma.

SAN FRANCISCO, September 16, 2013 -- San Francisco Health Plan (SFHP), a community health plan serving
over 80,000 San Francisco residents, has partnered since February 2013 with HealthCrowd to launch DMTxt, a
bidirectional, interactive health text messaging program improving the lives of people living with diabetes.

The pioneering diabetes effort was named “Innovation of the Month” in March by the Center for Care
Innovations Voice, a online network of health care safety net professionals. Building off of the program’s
success, the effort is being expanded to include members with asthma-related health issues.

The texting program engages members through motivational messaging that allow direct responses. Enrollees
receive three to four culturally and linguistically tailored texts each week covering a variety of topics including
diet, exercise, medication, and recommended screening appointments.

Examples of the texts include; “Did you know that even a 1% drop in your HbAlc blood test can cut the risk of
heart attack by 14%7? Get yours checked soon.” and “The American Heart Association says: get 30 minutes of
activity each day, but you can split it into 2 or 3 sessions. Text us # of minutes you did today!” Texting will now

expand to include tailored messaging to those with asthma.

Leveraging HeathCrowd’s bidirectional platform provides a highly efficient and scalable way to deliver
targeted health messages in the member’s preferred language. The automated, end-to-end, mobile platform
creates messages that motivate members to take action while allowing for instant feedback, creating a
conversation and stronger relationship between members and San Francisco Health Plan.

“Health education is at the center of what we do, but getting meaningful information to our members is
always a challenge. This program allows us to get messages to people in the way they prefer — quick, short,
sound bites,” said Dr. Kelly Pfeifer, Chief Medical Officer of San Francisco Health Plan.

Bern Shen, HealthCrowd’s Chief Medical Officer, said, “SFHP’s market leadership and track record of
innovation and quality make them an ideal partner, and we aim to demonstrate meaningful improvements in
HEDIS measures as a result of this study.”
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Approximately 250 members are enrolled in the pilot diabetes program, representing various ages and five
languages (English, Chinese, Spanish, Vietnamese and Russian).

In the coming months, SFHP will measure the impact of the program on clinical care and patient satisfaction,
while expanding the program to additional populations.
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About San Francisco Health Plan

San Francisco Health Plan, a licensed community health plan providing affordable health coverage to over 80,000 low and moderate-income families
residing in San Francisco. SFHP was designed for and by the residents it serves — many of whom would not be able to otherwise obtain health care for
themselves or their families. Through SFHP, members have access to a full spectrum of medical services including preventive care, hospitalization,
prescription drugs, family planning, and substance abuse programs. SFHP’s mission is to provide superior, affordable health care emphasizing
prevention and promoting healthy living with the goal of improving the quality of life for the people of San Francisco. San Francisco Health Plan is also
the third party administrator for the nationally recognized Healthy San Francisco program. For more information on SFHP, visit www.sfhp.org.
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About HealthCrowd

HealthCrowd’s mobile patient relationship management platform allows healthcare and community-based organizations to actively engage large
populations and improve quality, clinical & financial outcomes. The company offers the only scalable, automated end-to-end mobile platform on the
market for the healthcare industry. Their flagship Dynamic Persuasion Engine (TM) utilizes proprietary models to deliver persuasive and targeted
messages that motivate patients to take action. By leveraging dynamic messaging, robust analytics and mobile, HealthCrowd also gives clients new and
intimate insights into their patient populations. HealthCrowd is based in San Mateo, California. For more information on HealthCrowd, visit
www.healthcrowd.com.
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